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Disclaimer

This document has been prepared by Datalogic S.p.A. (the "Company") for use during meetings with investors and
financial analysts and is solely for information purposes . The information set out herein has not been verified by
an independent audit company .

Neither the Company nor any of its subsidiaries, affiliates, branches, representative offices (the 0 Gr o uas avéll,
as any of their directors, officers, employees, advisers or agents (the 0 Gr oRppr esent actepty ars/ 0 )
responsibility for/or makes any representation or warranty, express or implied, as to the accuracy, timeliness or
completeness of the information set out herein or any other related information regarding the Group, whether
written, oral or in visual or electronic form, transmitted or made available .

This document may contain forward -looking statements about the Company and/or the Group based on current
expectations and opinions developed by the Company, as well as based on current plans, estimates, projections
and projects of the Group. These forward -looking statements are subject to significant risks and uncertainties
(many of which are outside the control of the Company and/or the Group) which could cause a material difference
between forward -looking information and actual future results .

The information set out in this document is provided as of the date indicated herein. Except as required by
applicable laws and regulations, the Company assumes no obligation to provide updates of any of the aforesaid
forward -looking statements .

Under no circumstances shall the Group and/or any of the Group Representatives be held liable (for negligence or
otherwise) for any loss or damage howsoever arising from any use of this document or its contents or otherwise
in connection with the document or the aforesaid forward -looking statements .

This document does not constitute an offer to sell or a solicitation to buy or subscribe to Company shares and
neither this entire document or a portion of it may constitute a recommendation to effect any transaction or to
conclude any legal act of any kind whatsoever .

This document may not be reproduced or distributed, in whole or in part, by any person other than the Company .
By viewing and/or accepting a copy of this document, you agree to be bound by the foregoing limitations .
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Datalogic at a glance

’ A Global leader of barcode readers, mobile computers,
sensors, vision systems and laser marking systems

with innovative solutions in verticals market: Retail ,
Transportation &  Logistics, Factory Automation,
Healthcare Industries

A Founded in 1972 by Romano Volta  in Bologna, Italy
and listed on the STAR Segment of the Italian Stock
Exchange since 2001

A A large portfolio of  over 1,200 patents

A About 2,600 employees , of which 450 in R&D:
A 1,245 (48%) in Europe
A 636 (25%) in US
A 686 (27%) in APAC

A Direct presence in 30 countries worldwide selling to
120 countries, with more than 1,000 partners
worldwide
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Investing in  Datalogic

AUnique player world wide with leadership in two markets: ADC
and IA

AHigh entry barriers granted by solid Intellectual Property
Patents portfolio

STRONG
POSITION

ABetter time to market and more efficiency than competitors

PROVEN TRACK AHistory of profitable  growth

RECORD AWise resources management to sustain  a leadership position

AStrong cash generation for growth

VALUATION AAttractive  valuation
& APotential from further internal reorganization

OIS ORI NVININNISSIN  AOpportunities from  expansion in  North America and China
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1988
1997

EXPANSION

2001 ‘ LISTING

2002 EXPANSION
2011

2012
ol N (NNOVATION

www.datalogic.com

Over 40 years of Technological Innovation

& Established in Bologna

Escort Memory Systems Inc .
IDWare Mobile Computing &
Comm.

$ Listed onthe STAR segment
of Italian Stock Exchange

i

Minec AB

Laservall SpA

Informatics Inc.

PSC Inc.

Datasensor SpA

Evolution Robotics Retail Inc.
Accu-Sort Systems Inc.
PPT Vision Inc.

Set up Business Development
Division

Acquisition of Multiwave
Photonics SA

Partnership with CAEN RFID
Srl
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NORTH AMERICA y ITALY 8.5% A
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ROW 6.4%
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% Direct presence in 30 countries

M 8 Manufacturing Sites &/12 R&D Centers
y 2 DLLABS

Note: Breakdown by area based on 2015 preliminary  revenues
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Stock and Governance

Market Segment: STAR MTA Ticker: DAL
Reuters Code: DAL.Mi Price (February 5 ™, 2016): 15.14 Euro
Bloomberg Code : DAL IM Market Cap (February 5, 2016): 884.2M Euro
Outstanding Shares: 58,446,491 Specialist: Intermonte SIM
Share Par -Value: 0.52 Euro each Auditing Company : Reconta Ernst & Young
DATALOGIC PRICE PERFORMANCE SHAREHOLDERSS® STRUCGC
210 -
190 -
32.8%
170 -
150 -
130 -
110 -
67.2%
90 -
70

30/12/2014 30/03/2015 30/06/2015 30/09/2015 31/12/2015
——DAL.MI FTSEMIB.MI =—ITSTAR.MI mHydra S.p.A.  mFree Float
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ADC

(B$)

CAGR +5.1% 5.4

/

CAGR +2.7%
CAGR + 3.6%

4.6

18%

CAGR +4.9%

CAGR + 13.3%

2014 2017e

m Self Checkout Solutions
=» Hand Held Scanners

m POS Retail Scanners
= Mobile Computers

AV o
O Source VDC 2015 (base year 2014)
research
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(B$)
CAGR +5.8% 42
I CAGR +4.2%
18% CAGR + 7.5% 19%
2014 2017e

m |dentification Vision = Lasermarking = Sensor & Safety
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Datalogic Market Share jumped In 2014

ADC Market
F— 50%
: POS Retail Scanners
45% =
\(§ZEBRA #1 WW
40%
o 0 Handheld Scanners
g 5% #1in EMEA
D 30% #3 WW
(O]
¥4
ks 25% Honeywell Mobile Computers
20% #3 in EMEA
S #3 WW
Q 15% ~
G OATALOGIC . _
10% - Datalogic Market Share:
ey 10.4% from 9.5% in 2013
504 - CASIO
P s
0% " on

- 500 1,000 1,500 2,000

2014 Revenues in$ M

2014 ADC Available Market  including POS Retail Scanners, Handheld Scanners and Mobile Computers
(Handheld PDA and Fork -Lift Vehicles Mounted Computer)  segments

Source VDC 2015 (base year 2014)
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http://www.zebra.com/us/en.html
http://www.zebra.com/us/en.html
http://www.mypidion.com/main/main.asp
http://www.mypidion.com/main/main.asp
http://world.casio.com/
http://world.casio.com/
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Datalogic positioning in the |A market

IA Market

SICK

Sensor Intelligence.

PKEYENCE

12%

[EEN
3
>

Industrial Stationary

o Om Ron Scanners

6% _ COGNEX #1 WW
$DATALOGIC

2014 Market Share

49/ #teuzeetectronic——

Datalogic Market Share:

A BANNER

0 -t
2% Py 22.8%
Panasonic ~— o
$100 M $200 M $300 M $400 M
2014 Revenues in $M
2014 1A Available Market including Industrial Barcode Scanners,
Imagers, Photoelectric  Sensors, Safety Light Curtains, Smart
Vi aYal Source - VDC 2015 (base year 2014) Preliminary Figures - Cameras/Vision Sensors, Laser Marking segments (Postal Material
:esl;:r?h’ Market Researches and Management's Best Estimate Handling, Dimensioner and Integrated Solutions not included)
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$B 6.6 4.2%

mRFID
m Optical

=
‘4’ LIs
research

2014 preliminary(base year 2013
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Market split by technology

Datalogic can offer all the technologies available for products identification

Data Capture Technology

47.6% u Laser

m Linear Imager

m 2D Imager

*includes only Hand Held Scanners, Industrial
Stationary Scanners and Point of Sale Check Out
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A Unique Selling Proposition €&

: Transportation Factory
Americas
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